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Impacts of Social Media on Generation Z
Research-Based Question

Social media forms the basis of interaction for Generation Z since they have never known a world without Snapchat, Facebook, Instagram, and Twitter. Generation Z finds social media platforms as social spaces that they escape away from their day-to-day emotional troubles. Generation Z majorly comprise persons born between 1990 and early 2000s that were born existed during the advent of social media interaction. Gen Z is growing up in an era where there is a constant need for information. Statistical evidence shows that most teens use social media to post about their accomplishments, 44% post about their families, 34% post-emotion-related stuff, and 22% post about their dating lives (Anderson & Jiang, 2018).  Arguably, they contributed to the growth of most social media platforms due to fuss that existed about it helped to connect persons with their friends. Interchangeably, social media has affected Generation Z significantly. How does social affect Generation Z?  

I remember in my sophomore year in high school: I remember posting a picture on my social media about how sad I was feeling about being bullied at school. I thought it was just another post on a regular timeline. Against all expectations, the post sparked an immense reaction from the Facebook community with persons that were unfamiliar with showing interest in the situations. "Where do you school? Have you reported to your teachers? Did the bullies hurt you? Such kinds of questions rented my commented box, and more others were coming through my inbox. I was overwhelmed with the magnitude of empathy that these people were showing, and it made me realize that there are still good people right there. Most importantly, people shared strategies that they used to overcome bullies as well as the people I should talk to. This post was a turning point in my life since, after that day, I stood up to my bullies. That is how Facebook impacted on my life. 

Alluding to the personal story I have shared, Generation Z uses social media to post about their experiences and day-to-day activities. Pew Research provided statistical evidence that showed that 26% of teens between the ages of 15 and 17 use their social media to post about their dating lives (Anderson & Jiang, 2018). Social media helps Generation Z to connect with their feelings and share their emotions. In this regard, social media plays a crucial role in promoting the emotional wellbeing of this demographic. Pew Research also established that 81% of teens feel that social media platforms help lighten their moods (Anderson & Jiang, 2018). Connecting with one's friends is much more comfortable, and you can keep in touch frequently. However, the same report shows that the same media can be overwhelming since it pressures a person to present themselves in a particular way. According to Freitas (/2017), "…social media exacerbates inauthenticity among her friends and peers, and she is also disgusted with herself for going along with this charade." Most teens feel the pressure to post pictures and stories that make them feel good. 
Moreover, Gen Zers' usage of social media changes the way they carry out themselves and their perceptions of fun. Social media usage is depicted in office, and school settings as a form multitasking since Gen Zers are always thriving to break away from traditional practices. In this regard, they are likely to use social media to examine products that they want to purchase. Social media is an extension of Gen Zers to the extent that it no longer a leisure-focused platform but a necessity that they cannot live without (Vigo, 2019). As a result, social media has made social and cultural changes within this generation. For example, this demographic is more open to new ideas and cultures, such as the legalization of marijuana. Their cultural and social perceptions are built on the Tower of Babel. Social media has opened a new world craze and bravery, where the sky is the limit. 

Most importantly, social media affect the buying of Gen Zers since they tend to prefer products and services that they saw on social media platforms. For instance, this demographic prefer to share their personal information with companies on a social media platform about their products. Therefore, companies using interactive videos to advertise their products are likely to appeal to this generation. 48% of the Marketing Dive research showed preferences for videos to advertise services and products (Williams, 2019). Notably, this generation tends to favor brands that address issues related to society, such as global warming, gender equality, LGBTQ, etc. Besides, their utilization of the internet for virtually everything can enable companies to target them in a bid to increase their retail sales (National Merchants Association, 2019). Generation Zers are attracted to social media like magnets since they are likely to have multiple accounts to keep in touch with what is happening in the business world. 

From a negative standpoint, Gen Zers are zombies since they have become glued to social media that it has become detrimental to their health. National Center for Health Research shows that individuals that use social media for approximately 58 times a week are relatively isolated (Mishkin, 2019). Also, these users are vulnerable to eating and body health complications since most Gen Zers tend to tailor their physical characteristics to align with the things they see online. For instance, model pictures are likely to influence young girls to practice uncontrolled dietary habits that can cause significant harm to their health. Also, Gen Zers have an urge to make a mark, and this is shown how political and marketing campaigns engage this demographic. Empirical evidence shows that 94% of Generation Z feels that the United States (U.S) should be united to make a difference (Cone, 2019). The only problem I have with this information is that their determination does not reflect on the real world. "Keyboard Warrior" is the name that they have tagged themselves. Wars are won by ammunition, bows, and arrows, not characters on a keyboard.
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